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influencers

Engagement

106.5K
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Authentic
Audience

938.2K

60.98% of 1.5M total

Engagement rate

4.51%

Q103.6K ©D27K % 0 ® VeryGood

IG Reach

1.4M

84% of 1.7M target

CPE

$0.11

® Could be
improved

Impressions/Views

121K

0% of N/A target

CPC

$31.81
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Budget spent

$7.7K

65% of 11.8K total

CPM

$6.91
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Engagement
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Engagements

106.5K

IG Reach

1.4M Target 1.7M

Impressions/Views

121K
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Audience

Total Audience IG Quality Audience IG Reach Impressions/Views

1.5M 938.2K 1.4M 121K

IG Audience Type

Real people 851K 553%
Suspicious accounts 4251K 27.6%
Mass followers 185.9K 121%
Influencers 76.6K 5.0%
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Audience demographics
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Audience Language

English

German

Spanish

Portuguese

Russian

Other

Campaign Management report

959,634

203,558

85,700

45,543

42,004

202174

62.4%

13.2%

5.6%

3.0%

27%

13.1%

Audience Ethnicity

Caucasian

Hispanic

African

Asian

Indian

Arabian

843,468

249,871

159,400

131,551

91,239

62,929
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54.8%

16.2%

10.4%

8.6%

5.9%

41%
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Top Countries Instagram Top Cities Instagram Top Interests

N/A

Germany 473.4K  30.8% Berlin 194.6K 12.7% Not enough data to calculate

Audience Interests

ﬂed States 174.3K 11.3% Eamburg 59.9K 3.9%
Erance 52.6K 3.4% .Paris 35.5K 2.3%
-Brazil 455K 3.0% .Stuttgart 26.8K 17%
EJnited Kingdom 34.3K 2.2% 1_ondon 24.2K 1.6%

Other 49.3% Other 77.8%




Campaign Management report

Demo Campaign

Engagement

Likes/Reactions Comments

103.6K 2.7K

IG Posts

Est. Reach Engagement

1 4M rate
5.59%

IG Videos

Est. Reach Engagement

5 3K rate

0.31%

Engagement
rate

4.51%

Comments

1.8K

Comments

536

IG & TT Shares

o)

Likes

112.5K

Likes

1.3K
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IG Saves Clicks

0 390

Views

21.4K
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0.21%
Engagement
IG Stories
Est. Reach Impressions
175K 300
Likes/Reactions

Comments Likes
142 56
interactions

534

Comments

Views

756

Generated:

11 Okt. 2022



Campaign Management report Generated:

Demo Campaian 3K 11 Okt. 2022

100K e 2K
© Instagram © TikTo, @ YouTube © Instagram © TikTok @ YouTube
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Views
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Sentiment analysis of posts comments

75% Positive Negative Neutral
Positive ® 74.94% ® 2.76% ® 22.31%
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S

Spendings

Campaign budget Paid media posted
$11.8K 24

EMV ROI

$10176.22 86%

CPE

$0.11

CPC

$31.81

Generated:

11 Okt. 2022



Campaign Management report

Generated:
Demo Campaign 11 Okt. 2022
Money spent
10K 0.15
i 0.0
4+ s )
c (o]
[0 wn
o —
n 5K )
> o
2 m
&
3 0.05
0 0
19.Sep. 2022 25.Sep. 2022 1. Okt. 2022 7. Okt. 2022

@ Money spent @ Post CPE



Campaign Management report Generated:

Demo Campaign 11 Okt. 2022

E-com performance

Total clicks Total e-com purchases Total e-com revenue Total e-com ROI

390 215 $461.4 4.09%



Campaign Management report

Demo Campaign

Influencers

Account

Status

Integration format

Posts

Stories

Payment terms

Payment status

Total budget

Total paid

Followers

ER

AQS/CQSs

Audience

EMV

1(2;) Juliet

Negotiation

Photo post+ Stories
2 of2

20of2

100% after draft

$100
$0
437K
2.54%
es

Germany « Male « 25-
34y.0.

N/A

o .
2 (‘0 Juliet
Negotiation
Video post

1of1

$0
$0
9.4K
N/A
® 86

United States »
Female « 25-34y.0.

N/A

3 ﬁa Romeo

Waiting for draft
Photo post

1of1

50% after draft 50%
after post

Partially paid
$2.5K

$1.3K

312K

413%

® 55

Germany « Male « 25-
34y.0.

N/A

Influencers posted

12 of 12

4 «9 Benvolio

20f2

0of2

Paid
$500
$500
138.2K
3.88%
® 35

United States - Male -
25-34y.0.

N/A

5 ﬁa Mercutio

Waiting for post

10of2

100% before draft
Paid

$500

$500

461K

19.24%

o 14

United States - Male -
25-34y.0.

N/A

Posts
18

6 69 Tybalt

Approved draft
Photo post
10of1

Oof2

$5K
$5K
3041K
10.94%
® 87

Germany - Female «
18-24y.0.

N/A

Stories

5

7 (6 Tybalt

Approved draft
Video post

10f1

$0

$0
93.9K
12.42%
® 91

United States «
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Media total

24

Female « 25-34y.0.

N/A

8 ?@ Lady Capulet

Approved draft

10of1

$450
$0

1841K
2.61%
® 55

Germany - Female «
18-24y.0.

N/A



Campaign Management report

Demo Campaign

Influencers

Account

ROI

Total eng.

Draft link

Payout details

Impressions/Views

Avg Views

Shares

IG Reach

IG Saves

CPC

CPE

CPM

Promocode

1 Q‘@ Juliet

298.96
4.6K

https:/hype...6ffc6a...

136000

97K

$5.56
$0.02
$1.03

PROMO-JULIET

2 Qﬂ‘) Juliet

N/A

https:/hype...f27ab39f

N/A

2K

$0.00
$0.00

PROMO-JULIET

3 ?@ Romeo

47.04
131K

https:/hype...ac651...

300000

250K

$166.67
$019
$10.00

PROMO-ROMEO

4 (@ Benvolio

167.09
MK

https:/hype..78a3f4...

Est 51.4K

$20.83
$0.05
Est. $270

PROMO-BENVOLIO

5 ﬁa Mercutio

12.4

9K

https:/hype...96105...

55000

40K

$20.83

$0.06

$12.50

PROMO-MERCUTIO

6 (é Tybalt

105.92
33.4K

https:/hype...af5db7...

325000

250K

$250.50
$013
$18.04

PROMO-TYBALT

7 6 Tybalt

3.3K

https:/hype...84613...

357K

96.8K

$0.00

$0.00

Est $1.03

PROMO-TYBALTYT

Generated:
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8 ﬁé Lady Capulet
9117
4.9K

https:/hype...afedO1...

210000

160K

$12.50
$0.09
$2.81

PROMO-LADY_CAP...
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Influencers

Account

E-com Link

Clicks

E-com Purchases

E-com Revenue

E-com ROI

CTR

Conversion

Notes

cc

Testtest

comment

1 Q‘@ Juliet

https://away.is/9905A

18

$31.6
31.60%
0.02%

72.22%

~ .
2 (‘0 Juliet
https://away.is/9905A

18

$31.6

72.22%

Top influencer!

3 ?@ Romeo

https://away.is/853A9

15

$30.5
1.22%
0.01%

80.00%

4 (@ Benvolio

https://away.is/69961

24

$33.8
676%
0.01%

62.50%

5 ﬁa Mercutio

https://away.is/86C3B

24

$338
676%
0.01%

62.50%

6 (é Tybalt

https:/away.is/6B778

18

$31.6
070%
0.01%
72.22%

Top influencer!

7 6 Tybalt
https:/away.is/21AC9

27

$34.9

59.26%

Generated:
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8 % Lady Capulet
https:/away.is/C4871

36

$38.2
8.49%
0.02%

5277%



Campaign Management report

Demo Campaign

Influencers

Account

Status

Integration format

Posts

Stories

Payment terms

Payment status

Total budget

Total paid

Followers

ER

AQS/CQs

Audience

EMV

O
9 ) Lord Montag

1of2

Waiting for payout
details

$370
$0

1437K
1.24%
® 58

Germany - Female «
18-24y.0.

N/A

10 f@ Lady Monta

Completed

20f2

10f1

100% before draft
Paid

$500

$0

427K

6.71%

@15

United States « Male «
18-24y.0.

N/A

1" r@ Friar Laurenc

1of1

100% after draft

Waiting for payout
details

$800
$0
49.8K
2.25%
© 49

United States « Male «
18-24y.0.

N/A

12 Yfé Friar John

1of1

50% after draft 50%
after post

$450
$0

71.3K
7.08%
® 22

United Kingdom «
Male « 25-34y.0.

N/A

13 (@ Rosaline

Completed
Photo post

40f4

Paid
$150
$0
55.3K
2.29%
@18

Germany « Female «
25-34y.0.

N/A

14 (’é Lord Capule

Waiting for draft

20f2

20f2

$450
$0
105K
2.68%
® 33

France - Male - 18-24
y.o.

N/A
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Campaign Management report

Demo Campaign

Influencers

Account

ROI

Total eng.

Draft link

Payout details

Impressions/Views

Avg Views

Shares

IG Reach

IG Saves

CPC

CPE

CPM

Promocode

9 \9@ Lord Montag
236.21
1.9K

https://hype...2cOcd...

120K

$9.49
$019
$3.08

PROMO-LORD_MO...

10 69 Lady Monta

36.84
8.9K

https://hype...6c806...

62K

$12.82
$0.06
$8.06

PROMO-LADY_MO...

1" r@ Friar Laurenc

8.84
11K

https:/hype...9d2a3...

47000

$19.05
$071
$20.00

PROMO-FRIAR_LAU...

12 fé Friar John

1275
51K

https:/hype...87830...

88000

Est. 297K

$1.33
$0.09
Est. $7.50

PROMO-FRIAR_JOHN

13 (@ Rosaline

115.37

41K

https:/hype...c2045...

142K

$6.25

$0.04

$1.06

PROMO-ROSALINE

14 (’é Lord Capule

791
2.9K

https:/hype...92b8b...

190K

$12.50
$0.16
$22.96

PROMO-LORD_CAP...
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Influencers

Account

E-com Link

Clicks

E-com Purchases

E-com Revenue

E-com ROI

CTR

Conversion

Notes

cc

Testtest

comment

9 \9@ Lord Montag
https://away.is/SF7E8
39

20

$39.3

10.62%

0.03%

51.28%

10 69 Lady Monta

https://away.is/4A4FC
39

20

$39.3

7.86%

0.06%

51.28%

1" r@ Friar Laurenc

https://away.is/2 AAAA
42

21

$40.4

5.05%

011%

50.00%

12 fé Friar John
https://away.is/F30AD

30

$36
8.00%
0.05%

56.67%

13 (@ Rosaline

https://away.is/2706C

24

$338
22.53%
0.02%

62.50%

14 (’é Lord Capule

https:/away.is/2B154

36

$38.2
8.49%
018%

5278%
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Calendar
August 2021
26 Mo 27 Tu 28 We 29 Th 30 Fr 31 Sa 1 Su
2 3 4 5 6 7 8
9 10 1 12 13 14 15
16 17 18 19 20 21 22
juliet
1story Q
23 24 25 26 27 28 29
lord_cap! benvolio friar_laur, rosaline romeo juliet
1 story Q 1 post Q 1post Q—7 1post Q 1post @+‘| 1post
30 31 1 2 8 4 5
juliet Iady_mor@ Iord_capv@ Iord_capv@ rosaline

1post + 1story 1story 1 post 1post
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September 2021
30 Mo 31 Tu 1 We 2 Th 3 Fr 4 Sa 5 Su
juliet lady_mor, Iord_capv@ Iord_capv@ rosaline
1post + 1story 2 posts +1 1story 1 post 1post
story
6 7 8 9 10 1 12
benvolio
1 post
13 14 15 16 17 18 19
20 21 22 23 24 25 26

27 28 29 30 1 2 3
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Dezember 2021
29 Mo 30 Tu 1 We 2 Th 3 Fr 4 Sa 5 Su
juliet
6 posts +7
stories
6 7 8 9 10 11 12
juliet
19 posts + 1z
stories
13 14 15 16 17 18 19
20 21 22 23 24 25 26
benvolio
1 post
27 28 29 30 31 1 2
rosaline rosaline juliet juliet
1 post @ 2 posts + 1@ 1post o 1post @

+1 story +1 Sl
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Januar 2022
27 Mo 28 Tu
3 4
10 11
lord_cap!
4 posts
17 18
24 25
31 1
benvolio
1post + 2

stories +1

Campaign Management report

29 We

rosaline
1 post
H
5
lord_cap!
1 post

12

19

26

2

tybalt
1post + 2
stories

30

rosaline
2 posts +1
story

6

13

27

Th

+1

S

juliet

1 post

14

21

28

Fr

o

1 Sa
juliet
1post @
+1
8
rosaline
1post @
15
22
29
5
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Februar 2022
31 Mo 1 Tu 2 We 3 Th 4 Fr 5 Sa 6 Su
benvolio tybalt
1post +2 1post + 2
stories +1 stories
7 8 9 10 11 12 13
rosaline

1post + 1story

14 15 16 17 18 19 20
21 22 23 24 25 26 27
28 1 2 3 4 5 6
lord_cap!
3 posts +1

story
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Marz 2022
28 Mo 1 Tu 2 We 3 Th 4 Fr 5 Sa 6 Su
lord_cap!
3 posts +1
story
7 8 9 10 11 12 13
14 15 16 17 18 19 20
21 22 23 24 25 26 27

28 29 30 31 1 2 3
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Oktober 2022
26 Mo 27 Tu 28 We 29 Th 30 Fr 1 Sa 2 Su
3 4 5 6 7 8 9
rosaline
1 post @
10 1 12 13 14 15 16
lord_cap!
1 post Q
17 18 19 20 21 22 23
24 25 26 27 28 29 30

31 1 2 3 4 5 6
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Media posted

vor einem Tag ® 756 views ¢ O saves vor 4 Tagen e 21.4Kviews e Osaves

654 reach e 0.21% ER ¢ 56 likes 5.3Kreach ¢ 0.31% ER e 1.3K likes

142 comments ¢ N/A CPE 536 comments ¢ N/A CPE
@lord_capulet Me they shall feel whil @rosaline What, drawn, and talk of pe
e | am able to stand: and 'tis known | a ace! | hate the word, As | hate hell, all
m a pretty piece of flesh. Montagues, and thee: Have at thee, ...

Generated:

11 Okt. 2022

vor einem Jahr ¢ $2.50 CPM e 0 saves
257K est.reach ¢ 3.57% ER e 4.9K likes
159 comments ¢ $0.05 CPE

@benvolio He is Montague's nephew
and Romeo's cousin. Benvolio and Ro
meo are both friends of Mercutio, a ...
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© Authentic engagement A Unusual spikes in likes vor einem Jahr e Qimpressions

vor einem Jahr e $111CPM e Osaves vor einem Jahr e $214 CPM e Osaves 60K reach e Qinteractions ¢ 1DMs

45K reach e 173% ER » 960 likes 70K reach s 272%ER e 2.9K likes Oshares ¢ Ovisits ¢ Ostickers ¢ Oclicks
107 comments ¢ $0.05 CPE 53 comments ¢ $0.05 CPE @lord_capulet

@rosaline Rosaline is an unseen char @lord_capulet Lord Capulet is the pat
acter and niece of Capulet. Although riarch of the Capulet family, the father
silent, her role is important: her love... of Juliet, and uncle of Tybalt. He is v...
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© Authentic engagement © Authentic engagement vor einem Jahr ¢ Oimpressions

vor einem Jahr ¢ $9.82 CPM e 0O saves vor einem Jahr ¢ $8.35CPM e Osaves 25K reach e Ointeractions ¢ 5DMs

17K reach » 14.67% ER o 6.3K likes 20K reach e 5.46% ER o 2.3K likes Oshares  Ovisits * 3 stickers ¢ Oclicks
261comments ¢ $0.03 CPE 42 comments ¢ $0.07 CPE @lady_montague
@lady_montague Montague's wife is @lady_montague She dies of grief o

the matriarch of the house of Montag ffstage soon after (mentioned in act fi

ue, and the mother of Romeo and a... ve). She is very protective of her so...
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© Authentic engagement

vor einem Jahr ¢ $0.68 CPM e O saves
37Kreach ¢ 834%ER ¢ 3.6Klikes
111 comments ¢ $0.01 CPE

@juliet Both their families realize wha

vor einem Jahr e Oimpressions
20K reach e Ointeractions ¢ 69 DMs

2 shares e Ovisits ® 1stickers e O clicks

@juliet

Generated:

11 Okt. 2022

© Authentic engagement

vor einem Jahr ¢ $0.83 CPM e O saves
30K reach ¢ 1.82% ER e 795 likes
9 comments ¢ $0.03 CPE

@juliet Juliet Capulet, the female prot



t they had done by trying to separate agonist, is the only daughter of Capul
the crosseddovers Withdére: @ffeort et, the patriarch of the Capulet familyzenerated:
Demo Campaign 11 Okt. 2022

© Authentic engagement vor einem Jahr ¢ 170.3K views © Authentic engagement
vor einem Jahr ¢ $10.00 CPM e O saves $0.63 CPM ¢ 79 shares ¢ Osaves vor einem Jahr ¢ 107K views
250K reach  413% ER o 12.9K likes 1.02% ER ¢ 10.2Klikes e 231comments $1.00 CPM e Osaves 50K reach

$0.01 CPE



198

ments * $019 CPE
In the b%aa‘.%ar‘%“ngaa?gp eBIgge"
e maiPSPREAMR2GRes fo

requited love, Rosaline. To ch...

@juliet Juliet Capulet, the female prot
agonist, is the only daughter of Capul
et, the patriarch of the Capulet family...

vor einem Jahr ¢ $2.81CPM e Osaves

1.98%ER °* 11K likes * 51comments

$0.04 CPE Generated:

. . 11 Okt. 2022
@rosaline Before Juliet, Romeo was

deeply intrigued with another woman
that didn't return his feelings. Schola...

©)

© Authentic engagement

vor einem Jahr ¢ $1.06 CPM e 0 saves



vor gffiem Jahr ¢ $20.00 CPM e O saves
4 o 2.25% ERRfK NRagIement repont
12 ts » $0 7GR Campaign

@friar_laurence Friar Laurence plays
the part of an advisor and mentor to R
omeo, along with aiding in major plot...

160K reach ¢ 2.61% ER ¢ 4 8K likes
102 comments e $0.09 CPE

@lady_capulet Capulet's wife is the
matriarch of the house of Capulet and
Juliet's mother. She plays a larger ro...

47K reach  315% ER ¢ 17K likes
134 comments ¢ $0.03 CPE

Generated:
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@rosaline Later performances of Rom

eo and Juliet have painted different pi

ctures of Romeo and Rosaline's rela...




/\ Hibhly suspicious engagement
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v ahr « $B S UamBsRyRS

25 e 10.94% ER e 33.3K likes
178 comments e $013 CPE

@tybalt Tybalt is first seen coming to
the aid of his servants who are being
attacked by the Montagues' servant...

vor einem Jahr ¢ $7.50 CPM e O saves
29.7K est. reach e 7.08% ER e 5K likes

68 comments ¢ $0.09 CPE

@friar_john Friar John calls at the do

or of Friar Laurence's cell, "Holy Fran
ciscan friar! brother, ho!" (5.2.1). Friar ...

Generated:
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vor einem Jahr ¢ $3.08 CPM e O saves
120K reach o 1.24% ER e 1.8K likes
117 comments e $0.19 CPE

@lord_montague @ The father of Ro
meo. He has the same social status a
s Lord Capulet, with whom he is in f...
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ahr e $513 CP 0 saves
Demo ampa|gn
12. e 41K likes e 167 comments

$0.12 CPE

@tybalt yt Tybalt is first seen coming
to the aid of his servants who are bei
ng attacked by the Montagues' serv...

Ve 4

vor einem Jahr ¢ $12.50 CPM e 0O saves
40K reach e 19.24% ER e 8.9K likes
125 comments ¢ $0.06 CPE

@mercutio Mercutio is the cousin of
Prince Escalus and Count Paris, and is
a close friend of Romeo and his cou...

14

Generated:
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vor einem Jahr ® $2.94 CPM e O saves
257K est.reach o 4.2%ER e 58K likes

177 comments ¢ $0.04 CPE

@benvolio He is Montague's nephew

and Romeo's cousin. Benvolio and Ro
meo are both friends of Mercutio, a ...



Y
@ Generated:
v

1 Okt. 2022
vor einem Jahr e Oimpressions vor einem Jahr e 300 impressions
60K reach e Ointeractions ¢ 1DMs 10K reach e 534 interactions ¢ 100 DMs
15 shares e Ovisits e 32 stickers 500 shares e Qvisits e 25 stickers
O clicks 15 clicks

@lord_capulet @juliet
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Methodology & Glossary

Audience Quality Score (AQS)

Audience Quality Score is a 1-100 metric, a benchmark that measures the
quality of influencer’s audience. The AQS is dynamic and takes the overall
performance of Instagram influencers within the same tier into account.

Audience Authenticity
Audience who don’t look suspicious are considered quality.

Audience Type
Audience types and demography reflect active and engaged audience to be
more representative.

Influencers

Accounts with >5,000 followers

Mass followers

Accounts who have more than 1500 followings. They use automatic tools for
Follow/Unfollow, namely subscribe to an influencer to make them follow back.
Mass followers don’t see the influencer’s posts.

Suspicious Accounts
Instagram bots and people who use specific services for likes, comments and
followers purchase are identified as Suspicious Accounts.

Engagement Rate (ER)
Total likes and comments divided by total followers.
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11 Okt. 2022

Total engagements
Engagements received by all posts of all influencers.

Budget

Total price of all influencers.

Reach

Total number of people who see these influencers content.

Impressions

Total number of times people see these influencers content.

CPE

Cost per engagement.

EMV
Earned media value. What it would have cost to gain the same reach/views
number through paid social among the audience with similar demographics.

ROI

Return of investments.
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